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The words used by New York Times colum- 


nist Peter H. Lewis in his July 30th article 
about the debut of our newest computer are 
perhaps the best introduction we can use..... 

“Commodore’s new Amiga 1000 computer 
was unveiled at Lincoln Center last week 
amid flashing lasers, ripsnorting jazz, rented 
tuxedos and rented celebrities, including 
Andy Warhol, who was there to bestow the 
first fifteen minutes of fame on the machine. 
Yet surrounded by all the glitter, THE 
AMIGA STOOD OUT CLEARLY AS THE 
EVENING’S STAR PERFORMER. When it 
reaches the stores here in mid-September it 
will be one of the most technologically 
advanced computers available for the home 
and business markets.” 


Baie we couldn’t have said it better 








Celebrities Andy Warhol and Deborah Harry partici- 
pated in the Amiga Launch in New York. 


A computer image 

of the “De Gas” dancer 
done with 

the Amiga Computer. 
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The Amiga Launch took place at the Lincoln Center in 
New York. 
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Starting Today Some of Us 
Can Have an Unfair 
Advantage 


“Starting Today Some of Us Can Have an 
Unfair Advantage” was the headline on the 
cover of a 16 page color booklet describing 
the virtues of our new Amiga computer. 
While it is hard for any brochure, or article, 
to do justice to an interactive computer such 
as the new Amiga, we will now try to do some 
justice to it. 





One of the highlights of the Amiga Launch was an 
animated performance by the De Gas dancer. 





Software for 
the Amiga 


There is a range of good software already 
available for the Amiga. Perhaps even more 
importantly a great number of leading soft- 
ware houses have had pre-release machines 
and have been working closely with our own 
hardware and operating systems development 
teams for some time. These programmers are 
extremely excited about the sort of quantum 
leaps they can now make in really user benefi- 
cial, easy to use and graphically exciting 
software. This undoubtedly means we will see 
some exciting news in the months and years 
ahead. 


It had been the intention of Commodore 
International News to include a report on 
Amiga software in this issue. However with 
five pages already going to this exciting new 
breakthrough in personal computers, we 
decided to hold this particular section over to 
the next issue so it didn’t totally dominate 
this issue of the magazine! 
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Advanced Graphics and 
Sound Capabilities 


If a contemporary Leonardo were asked to 
design a super-microcomputer that combined 
the number-crunching power of the largest 
desktop machines with the most advanced 
graphics and sound capabilities, he would 
undoubtedly come up with the revolutionary 
Amiga. 

Based on the versatile 16/32 bit Motorola 
68000 microprocessor and bolstered by three 
proprietary microchips designed by 
Commodore-Amiga to facilitate sound and 
graphics functions, the Amiga provides a 
muscular multitasking operating system and 
an easy to operate user interface that features 
multiple windows, multiple screens, icons and 
menus—a combination of features heretofore 
unavailable at any price. By using the Amiga 
chip set to free the 68000 microprocessor 
from routine tasks, the Amiga is able to per- 
form sophisticated graphics functions while 
leaving the 68000 free to run applications. 
This also allows Amiga’s operating system, 
AmigaDOS, to perform several tasks 
simultaneously. 

In its basic $1,295 configuration, the Amiga 
offers 256K bytes of RAM, user expandable 
via a plug-in cartridge to 512K bytes, giving it 
more than enough memory to run even the 
largest application programs. It is further 
externally expandable to up to 8 Megabytes. 

With an available Amiga option, the 
machine can run the popular IBM® PC busi- 
ness and professional software programs of 
Lotus 1-2-3™, D Base III™ and WordStar®. 


Amiga 1010 3.5" Disk Drive 


Amiga 1020 5.25" Disk Drive 
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High Degree of User 
Friendliness 


To harness the Amiga’s computing power 
and to maintain a high degree of user friendli- 
ness, a two-button mouse is standard as well 
as a detached keyboard that includes a 
numeric keypad. The Amiga’s built-in 3.5- 
inch double-sided, double-density floppy disk 
drive offers 880K bytes of formatted storage. 
An external floppy disk port supports up to 
three additional drives including a mix of 3.5- 
and 5.25-inch drives allowing the user flexibil- 
ity to run application programs in the two 
most common drive formats. Freedom of 
choice is maintained in the printing mode as 
well. The Amiga has both an RS232 serial 
port and a reconfigurable parallel port which 
is set up to the Centronics printer standard 
and will support a variety of dot matrix, letter 
quality, color thermal, color ink jet and laser 
printers. The basic Amiga comes with a sys- 
tem expansion port, with full access to the 
68000 system bus, in addition to two confi- 
gurable joystick ports and two stereo audio 


miga 1680 Modem 1200 RS 


A True Multitasking 
Computer 


Another key to the Amiga’s power and 
flexibility is its multitasking operating system. 
No longer must a user be confined to doing 
only one task at a time. For example, the 
Amiga allows the user to edit a file at the 
same time another file is being printed out. 
Similarly, a music program could be playing 
two separate stereo channels while objects in 
the screen representing notes dance across a 
musical staff. A telecommunications link can 
be established while the user inputs a new 
document, etc. 

The following Amiga hardware options 
will be available from Commodore on 
introduction: 

—RGB monitor specifically designed for the 

Amiga which will contain a speaker and 

volume control for audio output 


—256K RAM expansion 

—RF modulator 

—a professional quality music keyboard 

—a 1,200-baud smart modem which may be 
configured to the Amiga externally 

—disk drives, both 3.5- and 5.25-inch 
models 


Outstanding Color Graphics 
and Sound 


In graphics, the Amiga soars above conven- 
tional features because of its proprietary 
custom VLSI graphics and sound chips. The 
Amiga has the largest standard color palette 
available on a microcomputer to date: more 
than 4,000 colors. Because superior graphics 
are so important to natural looking simula- 
tions and color presentations, Commodore 
has engineered into the Amiga the following 
color modes: 320 X 200 32 colors; 320 
400 32 colors; 620 X 200 16 colors; 640 
400 16 colors; and a “hold and modify” 
mode that allows 4,096 colors on screen 
simultaneously. 

To take advantage of the dynamic state of 
video technology today, Amiga does not limit 
the user to a single video format. The Amiga 
has three video ports. Port one allows for 
analog RGB output. This port also supports 
an optional genlock unit for synchronizing 
the Amiga with an external video device such 
as a laser disk or video tape player. A second 
video port outputs standard NTSC signals for 
a TV via an RF modulator. Video port 3 is an 
NTSC composite video output. 

Not only does the Amiga outdistance other 
microcomputers in graphics, but it is the 
leader in professional quality audio capabili- 
ties, including a built-in music synthesizer. 
This capability includes four low-noise digital 
voices, each with independently program- 
mable volume, level and sampling rates, 
which can be configured to provide stereo 
output. 

These sounds features are also employed to 
provide text-to-speech voice synthesis, with 
unlimited vocabulary and user defined param- 
eters for male and female voices. O 
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A Comparison with the 
Market Leaders 


The table below was reproduced from the 
independent Amiga World magazine compar- 
ing the Amiga to Apple’s Macintosh, IBM’s 
PC and PC AT. Impressive as this is, it does 
not include some of the most attractive 
aspects such as the tremendous price perfor- 
mance edge of the $1295 Amiga, including a 
single 880K capacity disk drive in the increas- 
ingly popular 3.5 inch format. 

Neither does it mention the multitasking 
capability that allows several activities to be 
carried out at one time and indeed to be 
portrayed on the screen at one time. How 
frustrating it can be for a user to have to sit 
and wait for a letter to be printed out before 
he can go back to doing a calculation on the 
computer and then have to wait again before 
entering more information (or continuing his 


Comparison Chart from 
Amiga World Magazine 


Amiga 


68000 Motorola 
16/32 bit 


Speech Synthesis Yes 
(built-in) 
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next memo) while he waits for the computer 
to complete the calculation. Multitasking will 
allow these actions to take place simultane- 
ously if desired. Or perhaps you want a cor- 
ner of the screen to highlight stock quotes 
while you continue working on your spread- 
sheet. 

Despite the enormous technical superiority 
of the Amiga in the areas of color, graphics 
and sound, features such as multitasking are 
most attractive to the everyday business user. 

Other features that will win over business 
users include: 

e Amiga’s speed, which is effectively several 
times faster than that of an IBM PC or 
Apple Macintosh even without allowing 
for multitasking. 

e Amiga’s ability to potentially address 
much larger amounts of memory than 
either of these machines. 


68000 Motorola 
16/32 bit 


(unlimited text) 


e the availability of an option that will allow 
a user wanting the advanced features 
of the Amiga to run standard IBM PC 
software. 

All these are some of the less spectacularly 
noticeable features that will allow Amiga to 
outperform its rivals in the standard business 
markets. 

As John Pandaris, the business applica- 
tions columnist for Amiga World magazine 
put it in his opening article: 

“Because of the Amiga’s speed, multitask- 
ing operating system, its ability to address 12 
times the memory of the PC and 2.5 times 
that of the AT, and its hardware and software 
support for hard disk and tape back up units, 
THE AMIGA IS UNIQUELY POSITIONED 
TO FULFILL THE NEEDS OF THE BUSI- 
NESS WORLD AT A PRICE THAT HAS 
THE COMPETITION TREMBLING.” = =_[J 


80286 Intel 
16/24 bit 


8088 Intel 
8/16 bit 


to voice) 


RS 232 
Parallel 
Serial 
A comparative look at the features of the Amiga from Commodore, Apple Macintosh, IBM PC and PC AT. 


‘Not included in IBM PC and PC AT basic units. 


?The Amiga has four hardware audio DMA channels, which feed two stereo output ports. The 
processor is not accessed for sound generation. 


>The Macintosh has four software-driven voices, which use over 50% of the processor’s time. 
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What the 
Reviewers Have 
Said about the 
Amiga 


In our industry, reviews on new products 
have always been an important element in 
creating excitement and interest to stimulate 
retailers, software development and users. So 
it has been with eager interest that we have 
looked at the early reviews of the machine 

we have not been disappointed. 


Amiga World 


Amiga World is a brand new magazine 
published by CW Communications Inc. of 
Peterborough, New Hampshire and is not 
connected with Commodore. We are pleased 
that this magazine is appearing and believe 
that the start up of a new magazine devoted 
entirely to the Amiga and its future family of 
computers is a major endorsement in itself. 
Here from the very first 98 page color issue 
we reproduce a few of their comments: 

“T stood up straighter, lost my cynical 
sneer, gaped rather stupidly and elbowed my 


neighbors in the ribs. The Amiga had cracked 
my armor with sheer naked power.” 

“Ah the graphics! Amiga owners are about 
to take the rides of their lives—into a new 
world of interactive animation and color.” 


“There are also quite a number of people 
not on the Amiga World staff who helped 
make this first issue possible. The people at 
Commodore-Amiga who let us come and see 
the machine before it was ready, who 
answered our questions, who did the inter- 
views when they didn’t really have time to 
spare, who stayed up late waiting for calls or 
got up extra early because of the three hour 
time-zone difference between California and 
New Hampshire, who answered our ques- 
tions, who helped get the right screen shots, 
who helped us get in touch with the right 
people, who photocopied stacks of material 
and then did it again when something was 
changed, and who answered still more 
questions. 

“Software developers, too, were impressed 
with the new Amiga. They saw opportunities 
to develop on the Amiga the most exciting 
and advanced software imaginable. Some of 
their products are now available and many 
are yet to come. But their enthusiasm is 
typical.” ( 
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Personal Computing 


In its August edition Personal Computing 
devoted eleven pages and the front cover to a 
review and analysis of the Amiga under the 
headline “Commodore’s everything 
machine.” Here are some of the favorable 
comments the article made: 

“The much heralded Amiga is a technologi- 
cal marvel. Its silicon credentials are sophisti- 
cated, slick and superior. The machine holds 
the promise of being a vanguard toward a 
new kind of computing—computing based on 
a technology so powerful as to be nearly 
transparent between the user and his or her 
needs. 

“The Amiga computer by Commodore was 
designed to offer the ease of a Macintosh and 
the flexibility of an IBM PC. One of the rea- 
sons it succeeds is its innovative disk operat- 
ing system.” 

“The Amiga, given its price and perfor- 
mance, shines brightly in the spectrum of 
artists’ tools.” 

“Perhaps a year or two from now, those 
new to computing will look at Amiga and say: 
‘Of course, that is what a computer is sup- 
posed to do. Right?’ 

“What you have is a machine two to three 
times as powerful as the IBM PC/AT at one- 
third the price, with optional IBM PC 
compatibility.” 

“The Mac was the first viable non look 
alike (incompatible with IBM PC), Amiga is 
the second.” 

“Even the AT&T’s multitasking is slow 
compared to the Amiga, because it was 
designed as a front end to the operating 
system at the core of Unix PC. In the Amiga 
windowing is part of the operating system. It’s 
not sitting on top of anything; it’s totally 
integrated. Windowing programs like IBM’s 
Topview and Digital Research’s GEM on the 
IBM PC are relatively constrained, because 
PC architecture wasn’t designed for it.” 






































Byte Magazine 


In its August edition this much respected 
and long standing heavyweight of the com- 
puter magazines devoted a full thirteen pages 
and the front cover to the new Commodore 
Amiga. This in itself was a major statement of 
how important Byte considered the Amiga. 
Even more impressive were some of the 
statements made in this extensive and thor- 
ough article: e.g. “There are two ways to get 
work done inside a computer: do it in soft- 
ware or do it in hardware. The first way gives 
you unlimited flexibility; the other speed. The 
Apple Macintosh does almost everything in 
software—and, not coincidentally, people 
want Apple to increase the Mac’s speed, add 
color, and lower its price. 


“Commodore has just introduced a com- 
puter that promises these improvements, and 
does so by doing many things in hardware. At 
$1295 the Amiga Personal Computer prom- 
ises lightning-fast desktop metaphor graphics 
in color and twice as much memory and disk 
storage as the Macintosh for several hundred 
dollars less than the Macintosh.” 

Other comments from the conclusions 
section of the article included the following: 


“Tt’s interesting to note that the Macin- 
tosh’s complexity is in its software and that 
according to several third party developers 
who have used both computers, THE MAC- 
INTOSH IS HARDER TO PROGRAM.” 


“We are also very excited about the inclu- 

sion of the text-to-speech library in the 
it was never, until 
now, a standard feature. 

“We think the machine will be a great 
success; if that happens THE AMIGA WILL 
PROBABLY HAVE A GREAT EFFECT 
ON OTHER PERSONAL COMPUTER 
COMPANIES AND THE INDUSTRY IN 
GENERAL.” oO 
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Personal Computer World 


In the August edition of this leading British 
computer magazine Personal Computer 
World devoted nine pages and the front 
cover to a “benchtest” report on the Commo- 
dore Amiga. The reviewer was Guy Kewney, 
probably the most respected and read 
reviewer in the UK, who is well known for not 
pulling his punches when it comes to taking 
manufacturers to task. Guy’s very favorable 
review was therefore all the more pleasing. 
Here we include some of his comments: 

The headline to the article was as follows: 
“COME THE REVOLUTION THERE’S 
GOING TO BE THE DEFINITIVE MICRO- 
LOW COST MULTITASKING AND THE 

LAST WORD IN BUSINESS COMPUT- 
ING. COMMODORE’S AMIGA MAY BE 
jee 

Guy then went on with some of the follow- 
ing comments: “I’m sure I’m in for a terrible 
disappointment with the Amiga, because no 
computer could quite live up to the effect this 
one has already had on me. Nonetheless I’ve 
used it; I’ve asked all the questions I can 
think of, and on every count, IT SEEMS TO 
BE THE MACHINE I’VE BEEN WAITING 
FOR FOR THE PAST TWO YEARS, AND 
WHICH THE INDUSTRY STOLIDLY 
REFUSED TO PRODUCE.” 

“Anyone who compares this with the Atari 
520 ST will quickly decide that the only rea- 
son for buying the Atari is the price. If you 
can afford the Amiga this is the one you will 
want. 

“For the next six months, the Macintosh 
will have the clear advantage of a growing and 
impressive software base. However, the news 
from within Apple indicates a level of unjusti- 
fied complacency about the Mac. The fast 
Mac has been postponed; the color Mac is no 
longer being developed and the Hard Mac is 
also on ice This is not the time for 
Apple to go to sleep. The Amiga has the price 
advantage. It is an open architecture 
machine, onto which anybody can attach 
anything. All the system calls will be pub- 
lished, and it is NEARLY TEN TIMES AS 
FAST and has genuine multitasking, which 
the Macintosh won’t have for at least another 
18 months. 

“The Amiga, at $1500 for a color system, is 
obviously going to be a business machine first 
and foremost. Its massive memory capacity 
means that people with $3000 to spend will 
do so, getting a machine which spending 
$6000 on an IBM wouldn’t match, and which 
comfortably outperforms the Macintosh.” 
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In his final statement Guy Kewney finished 
with the following remark which we think is 
one of the most insightful: 

“Tn the end, it all comes down to innova- 
tion. The Amiga does things other micros 
can’t do. In the past the computer market has 
always shown that genuine innovation creates 
new sub-markets, and I'll be astonished if the 
Amiga doesn’t do exactly that—and many of 
them.” 


Creative Computing 


“THE REAL MESSAGE TO COME 
AWAY WITHIS THAT THE COMMO- 
DORE AMIGA IS A NEW COMMUNICA- 
TIONS MEDIUM—A DREAM MACHINE.” 
This was the conclusion from an in-depth 
seven page review in the September edition of 
Creative Computing magazine published by 
Ziff-Davis. The full front cover was devoted to 
a picture and headline of a “Hands on 
report.” The article went on in its final para- 
graph with these words: 


“It’s display is crystal clear—better than any 
I have ever seen, in any graphics mode. Its 
sound far surpasses that of any microcompu- 
ter that has come before. Its multitasking 
computing power and open-ended RAM 
capability make it a Herculean muscle 
machine. The expansion port with MPU bus 
leaves the future wide open for peripherals, 
including hard disks and CDROMs. Make no 
mistake about it: the Amiga may never inspire 
a religious experience in the user, but it can 
serve as the delivery vehicle for extremely 
sophisticated interactive experiences. And 
with its canned set of tools, it may come close 
to providing a religious experience for the 
programmer.” 


Computer Retail News 


In the August 19th edition of this leading 
USA magazine for retailers of personal com- 
puters a question was asked by a Chicago 

“WILL COMMODORE’S 
AMIGA SUCCEED?” 


The answer given in Portia Isaacson’s 
popular column was as follows (Ms. Isaacson 
is co-founder and President of the market 
research firm Future Computing Inc.): 


“The Commodore Amiga personal com- 
puter is an outstanding product from a tech- 
nical viewpoint. Its combination of graphics, 
video, sound and price/performance capabili- 
ties are superior to any other product’s. How- 
ever, the real success of any product is deter- 
mined by its distribution-channel penetration, 
product positioning, third-party software 
support, advertising and marketing. 

“The business practices that worked for 
Commodore in the low-end home-computer 
market will not work for the Amiga, but Com- 
modore has changed dramatically in the last 
year to rectify this situation. 


“There is considerable third-party software 
support for the Amiga. Commodore’s current 
dealer plan for the Amiga looks reasonable. 
The list price of the Amiga may look high for 
home-computer buyers, but based on Future 
Computing’s survey, over 50 percent of the 
prospective home-computer buyers plan to 
spend as much as the Amiga costs. The big 
question is whether enough computer stores 
believe that Commodore has changed and 
will stick with the computer-specialty-store 
channel. Only time will tell. But if a product 
this good does not get the opportunity to 
succeed, it will indicate that the personal- 
computer industry has lost its nerve and is 
really in trouble.” 


Be ere waar RECOGNTION RODUCTS 
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Market To Grow 
To $5.2 Billion by 
1988 


Of all the surveys mentioned below the 
most significant is that while personal com- 
puters captured only $40 million out of an 
estimated $2.8 billion CAD/CAM market last 
year, their share is forecast to grow rapidly in 
a market that will expand to $5.2 billion by 
1988. With its speed, multitasking and graph- 
ics capabilities, the Amiga looks set to 
become a major contender in this field. Here 
in some more detail are extracts from the 
surveys: 


Fintech—Personal 
Computer Market 

(The Financial Times Business Information 
Service) recently published an article entitled 
“PC’s are programmed for new industrial 
revolution” which discussed how manufac- 
turers are increasingly looking to personal 
computers to play a key role in design and 
process automation. The article says that 
research into manufacturing suggests that, 
faced with competitive pressures and the 
need to limit expenditure on investment, 
manufacturers are seeking low cost ways of 
reducing the product development cycle. 

Personal computers provide part of the 
solution by offering systems at capital outlays 
that are just a fraction of the cost of mini and 
mainframe computer aided engineering 
installations. Multi-user and multi-tasking 
capabilities are crucial elements in customis- 
ing microcomputer based systems for factor- 
ies and engineering design centres. 

Recently released software packages are 
designed to integrate both design and manu- 
facturing operations by offering a flexible set 
of hardware, software and communications 
facilities. 

Worldwide spending on computer aided 
engineering systems was estimated at $2,800 
million in a report published last year by Data 
Tech of Massachusetts. Personal computer 
based systems are thought to have captured 
only about $40 million of this business. Ear- 
lier this year, a study by a UK research group 
Computer Application Consultants forecasted 
dynamic growth in the use of personal com- 
puters by professional engineers. One of the 
attractions of PC’s, as an alternative to cus- 
tomised designed systems was the ability to 
run standard business packages as well as 
specialised software. (An area where the 
Amiga PC emulator for IBM software should 
prove particularly beneficial.) 


A report by Frost Sullivan makes the fol- 
lowing predictions for the European graphics 
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workstation market: 

—The market will grow by 35% per year until 
1988. 

—From 1988 growth will slow to a rate of 17 
to 15% per year. 

—In 1988 the market will be worth $5.2 
billion. By 1992 it will reach $10 billion. 

—The whole field of CAD/CAM/CAE has 
swung away from being only for the rich few 
in the 1970’s to being a necessity in 
the 1980's. 

—The shift towards autonomous worksta- 
tions will continue. 

—The fastest growing sectors will be the 
business graphics and systems for inte- 
grated circuit fabrication. Although the 
mechanical and electrical industries will 
continue to be the biggest CAD/CAM 
users. 

In summary, the consensus of all the 
reports on computers in the design and pro- 
cess control sectors agree that there are 
extensive opportunities for personal comput- 
ers in this sector in the near future, owing to 
the comparatively low cost solutions they 
offer and their inherent flexibility. 

There is little doubt that the new Commo- 
dore Amiga computer is designed to take a 
major role in the expansion of this market for 
personal computers. 


Overview of 
Trends in the 

US Personal 
Computer Market 


There is no shortage of theories to explain 
why sales of all types of micro-computer 
systems have failed to reach expectations 
during the first half of 1985. Reasons include: 


—Wide spread uncertainty about the direc- 
tion of the US economy, forcing corporate 
buyers to put off purchasing decisions. 

—Lack of standardisation on networking 
which confuses buyers seeking multi-user 
systems. 

—Buyers holding back awaiting the launch of 
new models from the major manufacturers. 
Industry commentators agree that in the 

medium term, companies producing micros 

should be in a strong position to benefit from 

a revival in investment directed increasingly 

towards lower cost systems which offer fea- 

tures previously only provided by mini or 
mainframe computers. It was felt that one 
factor which may impede this trend is the lack 
of agreement on an industry-wide communi- 
cations protocol. 


Dataquest which closely monitors the indus- 
try, estimates that US sales of Personal Com- 
puters in 1985 will show a 30 to 40% growth. 
They dismiss the suggestion that the market 
has become saturated, as less than 10% of all 
office workers have a personal computer or 
workstation, therefore, the potential market 
is very large. 


Businessland, which has 60 computer retail 
stores throughout the USA, has projected a 
more conservative average annual growth 
rate of 20% a year in the value of the US 
personal computer market for systems cost- 
ing from $1,000 to $5,000 between now and 
1989. The market which was worth $10,500 
million in 1984 is expected to reach a value of 
over $26,400 million by the end of the 
decade. 

The company also projects that sales of 
small computer systems costing from $5,000 
to $25,000 will grow by an annual average of 
32% over the same period. By 1989 the value 
of this segment of the market is expected to 
be $9,700 million. 


Infocorp, The US Market Research Group, in 
a presentation to a computer industry forum 
in California recently, outlined the following 
predictions: 

—Sales of systems costing less than $12,000 
will achieve 17.2% growth in terms of units 
in 1985 compared with 64.8% in 1984. The 
low growth rate is attributed partly to the 
poor performance of the home computer 
market. 

—1986 sales will be higher due to cost reduc- 
tions and new models from popular manu- 
facturers becoming available. 

—1987 to 1990 will show strong sales growth. 

—By 1990: 

33% of US homes will have a Personal 
Computer compared with 15% at 
present. 

28 million Personal Computers will be 
sold in 1990 compared with 10.4 mil- 
lion this year. 

25% of workers will have a Personal 
Computer compared with 8% at the 
end of 1984. 

While actual figures vary a great deal 
amongst various research groups and indus- 
try analysts, the general feeling seems to be 
that, in the US, from 1985 onwards the per- 
sonal computer market will experience con- 
siderable growth. This will probably be at the 
expense of larger mini and mainframe sys- 
tems because the advances in micro technol- 
ogy will increase the computing power and 
cost effectiveness of the micro. 





Growth in the 
Telecommunications 
Market 


We at Commodore have always been inter- 
ested in the potential of telecommunications 
in computing. Indeed we have been at the 
forefront in the development of low cost 
networks with the introduction a few years 
ago of the first under $100 modem and the 
start up of the first manufacturer’s dedicated 
user network. “The Commodore Information 
Network,” which we started jointly with Com- 
puServe, is one of the most active sectors of 
the whole CompuServe network. We have 
also introduced a special educational network 
for schools in the USA with Commodore 
computers and have been involved with tele- 
banking services such as that operated on our 
equipment by Madison banking. Similarly in 
the UK we have started our own dedicated 
user network. 

As we push further into the business mar- 
kets with the recent launch of several new 
machines, this area will be of even more 
interest to us. It is interesting to note ina 
recent survey by Creative Strategies that the 
USA modem market is forecast to grow from 
530,000 units ($162 million) in 1983 to 
8,300,000 ($1,500 million) in 1988. The 
survey also made the following points: More 


Marketing News 


intelligent and faster modems will be 
required. Ease of use will be all-important 
and modems and software should be offered 
together to give a total communications 
package to the business user. The survey also 
noted that computers with built-in modems 
will become increasingly common. 


Perhaps the most relevant point for future 
development was that end users are begin- 
ning to become aware of the need for com- 
munications and the facilities a modem offers 
such as access to large databases, banking 
facilities and electronic mail . . . we look 
forward to bringing you Commodore Interna- 
tional News via your computer someday 
(software and extract articles from our USA 
user magazines are already available in this 
way on our user network). ie 
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US market shares-stand-alone and built-in modems 1983-1988 


Boards 
3% Integral 


Total: 530,000 units 
1983 


1200 baud unintelligent 


10% 


Total: 530,000 units 
1983 


Total: 2.3 million units 
1985 


1% 2400 baud 
5% 1200 baud unintelligent 


Total: 2.3 million units 


US unit shipments-market share by modem speed 1983-1988 


Where Software Packages 
Are Purchased 

According to a survey recently published by 
Software Access of California based on a 
survey of 3,700 users in the USA, the com- 
puter specialty store is the main channel of 
distribution. However, this channel had only 
31% of sales with many other categories 
including 13.4% by mail order and 8.6% 
from Software Publishers direct. Bundling of 
software with computers accounted for a 
further 6.2% of software packages. O 


Total: 8.3 million units 


1988 


3% 1200 baud unintelligent 
6% 300 baud 


Source: Creative Strategies International 
Total: 8.3 million units 
1988 
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Software 
Marketing Update 


In this section of Commodore International 
News we take a look at some aspects of the 
business software market with particular 
respect to the vertical application markets 
which are of increasing importance to us with 
our recently released business oriented 
computers. 


Marketing News 


Vertical Market Software 
in Computer Stores 


The following is from a survey taken earlier 
this year by Future Computing of 237 com- 
puter speciality stores in the USA. The cur- 
rent retail mix of vertical market applications 
software packages was weighted strongly 
towards the traditional areas of accounting, 
manufacturing and insurance. However, the 
science, architectural and engineering market 
had grown to the second most significant 


category. This is an area that was once the 
exclusive prerogative of minicomputer ven- 
dors until the recent availability of high end 
microcomputers with the memory, speed and 
graphics resolution to handle the sophisti- 
cated programs needed for many of these 
applications. As can be seen in the next sec- 
tion these retailers only account for some 
31% of software packages purchased and are 
more likely to be oriented to the traditional 
applications where they have more relevant 
expertise. oO 


Monthly Unit Sales of Vertical-Market 
Software in Computer-Specialty Stores 


AVERAGE UNITS SOLD PER STORE 


The Potential for Amiga as 
a Graphics Workstation 


At our own launch and in all the technical 
reviews published so far one outstanding 
feature that has been commented on is the 
graphics capability and the potential for the 
Commodore Amiga as a graphics workstation 
in the CAD/CAMICAE area. For those unfa- 
miliar with these symbols they stand for Com- 
puter Aided Design, Manufacturing and 
Engineering. Indeed, we ourselves at Com- 
modore made extensive use of these tech- 
niques in the development of the Amiga. No 
one seems to dispute that the Amiga repre- 
sents a very significant breakthrough in price 
performance in this area so here we decided 
to look at what this might really mean in 
terms of market potential by reviewing some 
research reports that have been published on 
this expanding market in recent months. C1 
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These screen shots are an example of the extraordinary graphic capabilities of the Amiga computer. 








New General 
Manager, Sales 
and Marketing 
in Germany 

















Winitried Hoffman— 
General Sales & Marketing Manager, Germany 


Some time ago, Commodore Bueromas- 
chinen GmbH (Germany) filled the position of 
General Manager Sales and Marketing for 
Germany with Winfried Hoffmann. This 
decision was announced by Harald Speyer, 
vice-president of Commodore International. 

The new distribution and marketing man- 
ager, Winfried Hoffmann, will be responsible 
for the areas of distribution, support and 
administration. 

Winfried Hoffmann comes from Burroughs 
(Germany) where (since 1982) he was General 
Business Manager for Germany and Austria, 
and General Manager of REDAKTRON 
GmbH (Germany). Before that, he was in 
leading positions with Kienzle (3 years) and 
Olivetti (19 years). 

With this engagement of Winfried Hoff- 
mann, Commodore stresses the future impor- 
tance of the commercial sector of the Com- 
modore organization in Germany. O 


People News 






































Chris Kaday—Commodore UK's Marketing Manager 


Commodore UK 
Appoints New 
Marketing 
Manager 


Commodore Business Machines (UK) Ltd 
has appointed Chris Kaday, formerly with 
Kalamazoo Business Systems, as Marketing 
Manager. 

His marketing responsibilities will embrace 
the complete range of Commodore products, 
in particular the company’s new range of 
business systems. He will report directly to 
Paul Welch, Manager, Marketing and Con- 
sumer Sales. 


Kaday has considerable marketing and 
sales experience. At Kalamazoo, following a 
successful sales career, he rose through a 
number of marketing and sales positions and 
latterly headed up the company’s UK busi- 
ness systems, sales and marketing operation. 
He was closely involved with the launch of the 
K range of microcomputers from 1979 
onwards. Kaday also led the company’s move 
away from manual management systems to 
becoming established microcomputer suppli- 
ers in a number of market segments including 
the construction industry and insurance 
brokerage. 

“After a period of concentrating on con- 
sumer sales Commodore is back on the offen- 
sive in the business systems market,” said 
Kaday. “My role is to maintain the effort on 
home computers and pave the way for the 
launch of a range of innovative products in 
the business systems arena, including the 
Commodore 900 and Amiga.” oO 


Bryan Valentine 
Named V.P 
Human 
Resources 


Bryan M. Valentine has been appointed 
Vice President, Human Resources for 
Commodore Business Machines, according 
to Thomas Rattigan. He is responsible for 
all Human Resources activity for Commodore 
in the U.S. 

Valentine’s goals in this new position 
include improving the consistency of policies, 
internal communications and employee and 
career development programs. 

“T view each and every employee in the 
company as an ‘energy package.’”’ Valentine 
stated. “It is Human Resources’ responsibility 
to ensure conditions in the organization are 
such that this ‘energy’ can be released fully to 
the benefit of the company and the 
employee.” 

Valentine comes to Commodore from 
Schlumberger, Ltd. where he held various 
personnel management positions over the 
past eight years. He most recently served 
as Director of Personnel for Sentry Test 
Systems based in San Jose, California. 

Valentine resides in Wayne with his wife 
and two children. O 





Bryan Valentine— 
Vice President of Human Resources, USA 
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Commodore at 
the Hanover Fair 


While most of the product news from the 
Hanover Fair was included in earlier editions 
of Commodore International News, it was felt 
that a short section here about our activities 
at this world famous fair should be included 
as a tribute to our hard working German 
colleagues. As you will read from their report, 
the show seems to have been well worthwhile: 


Commodore has been the object of special 
distinction, like never before, as the leading 
manufacturer in the micro processor market, 
at the largest capital goods exhibition in the 
world, the 1985 Hanover Fair. The Commo- 
dore stand throughout the exhibition from 
the first day to the last, was densely crowded 
with thousands of interested visitors. About 
20 tons of information material was literally 
torn out of the hands of the information 
personnel at the Commodore stand. A survey 
has shown that Commodore in particular, 
with its slogan “Computing for Everybody,” 
has contributed to the fact that the average 
age of the visitors of the fair was much lower 
this year than in previous years. 


New Computers 

The interest in the new PCs, in the C 128, 
and particularly in the first preview of the 
Commodore 900 was overwhelming. The 
large-scale press conference, staged on the 
first day of the fair at noon, the best time of 
the day, turned out to be extremely success- 
ful. More than 350 journalists of the Federal 
Republic of Germany, from other European 
countries, and quite a number from the 
U.S.A., made this conference one of the most 
spectacular events during the exhibition week 
of the fair. This success was mainly due to the 
presentation of the UNIX System 900, being 
the first world-wide preview outside the 
UESeAS 


On this occasion, the Commodore organi- 
zation was represented by many Commodore 
top management members, such as the presi- 
dent of Commodore International, Marshall 
F. Smith; the chairman of the board, Irving 
Gould; vice-president of Commodore Interna- 
tional, Harald Speyer; vice-president technol- 
ogy, Adam Chowaniec; the new general man- 
ager sales and marketing of the German 
Commodore Company, Winfried Hoffmann, 
and public relations manager Gerold Hahn. 

During the exhibition, the Commodore 
stand was the destination of numerous jour- 
nalists of the printing and electronic media 
trades informing themselves first-hand about 
the company and its new products. 
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German News 


Hanover Fair 1985 


a 
A.Chowaniec  j 


TORT 
ee 


Almost all German television and radio 
stations interviewed the German Commodore 
management and reported on the Commo- 
dore stand. 

Guests of honour from political and public 
life, such as Minister of Economics for Ger- 
man Lower Saxony, Mrs. Birgit Breuel, paid 
informative visits to the Commodore stand. 
And finally several representatives of compet- 
ing companies mixed with the crowd in order 
to catch a glimpse of the Commodore PCs 
and CBM 900. 

Hosts of home computer users eager to see 
and try out the C 128, and attesting once 
again that the C 64 still attracts much inter- 





M. Smith 


The picture shows the 

Minstry of Economics, 

Dr. Birgit Breuel, talking with 

Vice-President Harald Speyer on 
the Commodore stand 

during the Hanover Fair, 1985. 


est. Professionals, from craftsmen, tradesmen 
and free-lancers through small and medium 
business men and up to main-frame users, 
crowded the sections of the stand where 

PC 10, PC 20 and CBM 900 applications 
were demonstrated. 

Apart from the above, 1985 Hanover Fair 
offered unique possibilities to intensify con- 
tacts with OEM partners. 

Many interested people could not approach 
the Commodore stand because of the perma- 
nent throngs crowding it. This will be differ- 
ent next year. It has already been decided 
that the 1986 exhibition stand will be more 
than double the size of the 1985 stand. O 
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Commodore PC 
Outsells IBM 
in Germany 


Commodore Buromaschinen in Germany 
recently had something to celebrate when a 
computer ranking list published in the lead- 
ing German computer publication “CHIP” 
gave the top position to Commodore comput- 
ers in both the home and personal computer 
sector. The Commodore 64 has long been 
the best seller in the home category (with its 
main rival in the future likely to be the new 
Commodore 128). It was probably more 
surprising that in research for the survey in 
May the recently released Commodore PC 
(an IBM compatible) had actually overtaken 
the IBM PC itself! The research was carried 
out by the research company Roland Berger 
and partner GmbH. Due to very limited initial 
supplies the Commodore PC 20 (hard disk 
version) was not yet in the top 10 ranking but 
is now rapidly gaining market share, and is 
expected to make a strong showing soon. () 


Commodore Users 
Exhibition Planned 


Following on the success of previous years, 
Commodore Germany has once again 
planned a special exhibition of Commodore 
products at which numerous software, periph- 
eral and added value applications from third ~ 
parties will be shown. This year’s show will 
take place at the Frankfurt Exhibition Centre 
from 17th-20th October. In the next issue we 
will include a report on this popular show. LJ 


German News 


Successful Commodore PC 
Campaign in Germany 


Commodore Germany recently sponsored 
a promotional campaign geared to generating 
sales of the Commodore PC products. 

Our German office first contacted their 
I.D.C. offices and paid for a disk-based file 
which contained detailed information on the 
top 4000 companies with IBM mainframes 
and PC’s installed. The information covered 
all key personnel, titles and addresses. (Inci- 
dentally, this information is available in virtu- 
ally all countries from the local I.D.C. office.) 

These individuals were sent an invitation to 
attend a special PC Seminar held on six 
separate days at six locations throughout 
Germany. The seminar was not simply a 
Commodore sales pitch, but also included 
general interest topics with presentations 
from a leading university expert on the micro- 
computer market as well as presentations 
from some of the best software and add-on 
peripheral companies operating in the PC 
market. 

In total 17,000 invitations were sent out, 
and all invitees received a follow-up telephone 
call (from a specialist tele-sales company) to 
encourage attendance. 


Home-Computer 
. Commodore 64 
. Schneider CPC 464 
. Sinclair ZX Spectrum 
. Atari 800 XL 
Commodore 16/116 
. Atari 600 XL 
Sharp 1401 
. TA Alphatronic PC 
. Sanyo Laser (210/310) 
Commodore VC 20 
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As part of the seminar activity, all attendees 
were offered the opportunity of a free two- 
week trial of a PC 10 or PC 20 to confirm 
compatibility, reliability, etc. 

Over 500 delegates attended the informa- 
tive seminars. This was an excellent response 
as the invitation list was comprised of only the 
top 4000 companies. It is particularly satisfy- 
ing that over 100 of the attendees responded 
to the offer of the 14 day trial. Well-known 
companies such as BASF, BMW, Hoechst 
and others will be trying Commodore’s PC’s 
in their offices. 

Since the trials have not been completed, it 
is still early to gauge the actual sales effect of 
the promotion. However, key dealers in each 
region (who also attended the seminars) will 
be following up on the prospective customers 
who attended and are now trying Commo- 
dore PC’s on the job. 

With this campaign Commodore Germany 
implemented a simple and effective promo- 
tion geared to generating sales. The format 
used—a general interest seminar rather than 
a straightforward Commodore sales pitch— 
encouraged attendance and raised new inter- 
est in Commodore’s PC products. 


Personal-Computer 
Commodore PC 10 
IBM PC 
IBM PC XT 
Epson HX 20 
Apple lle 
. Apple llc 
. Commodore 8296, 8296 D 
. Commodore 8xxx 
. Apple Macintosh 
. Apple comp. 
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Commodore 
Computers in 
Arabic 


For many years Commodore computers 
have been sold in Arabic countries by our 
distributors such as Mantech who operate in 
Bahrain, Kuwait and Saudi Arabia. Mantech 
has over the last year been involved in an 
expansion program with the opening of addi- 
tional showrooms, exhibition participation 
and planned training schools. 

To help our sales in the Arabic world, 
systems such as that developed by Zanine 
who manufactures it in the UK are proving 
beneficial. The Zanine ZAN-64 system for 
instance has two modes of operation, English 
and Arabic. There is the capability to mix 
both Arabic and English text within both 
modes, with powerful screen management, 
allowing the user to program in mixed lan- 
guages. There is 100% compatibility with 
Basic and direct translation for all Basic 
programs written for the Commodore 64. 
The system also offers the highest level of 
contextual analysis for Arabic script. O 


A Mantech Computer Exhibit 
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The Muppet Institute of Technology helps children develop their reading, writing, vocabulary and 


story-building skills. 


Muppet Institute of Technology 


The first in a series of educational pro- 
grams to be marketed under the Muppet 
Institute of Technology banner has been 
introduced by Simon & Schuster’s Electronic 
Publishing Group (1230 Avenue of the Ameri- 
cas, New York, NY 10020). The two pro- 
grams for the Commodore 64, Kermit’s Elec- 
tronic Storymaker and The Great Gonzo in 
Wordrider, are full of the personality of the 
Muppets and provide learning in a fun and 
creative environment. 


Computers for the Blind 


Talking computers offer great potential for 
the blind and visually impaired by giving them 
access to electronic information. While 
speech add-ons have been available for some 
time for the Commodore 64, the new Com- 
modore Amiga has a built-in speech facility 
and therefore opens up a tremendous poten- 
tial in this area. 

Now anew book “The Second Beginner’s 
Guide To Personal Computers For The Blind 
And Visually Impaired” has been published 


The educational philosophy behind “MIT” 
(Muppet Institute of Technology) is simply to 
follow children’s natural approach to 
learning—playful, light-hearted and fun. In 
order to achieve this, Simon & Schuster 
teamed the efforts of Henson Associates, 
creators of the Muppets; Christopher Cerf: 
and Joyce Hakansson Associates, one of 
the foremost educational software design 
groups. 


by the National Braille Press. This compre- 
hensive book contains a buyer’s guide with 
reviews, written by blind users, of software 
that works with speech. We hope that the use 
of Commodore computers can be extended in 
this very worthwhile area. For any Commo- 
dore personnel interested in this subject the 
book can be obtained from National Braille 
Press, 88 Stephen Street, Boston, MA 02115, 
USA (tel. 617-266-6160). The cost is $12.95 
for braille or cassette, or $14.95 for print with 
$3 for domestic shipping in the U.S.A. a 








Commodore 
Takes Schools 
Back Into Run 
Jump Throw 


Dr. Keith Winter, Vice-President of the 
Canadian Track and Field Association, and 
Mr. Alfred Duncan, President of Commodore 
Business Machines, Ltd. earlier this year 
announced their partnership in the launching 
of the CTFA’s 1985 Run Jump Throw 
program. 

With the potential of reaching tens of 
thousands of schoolchildren all across Can- 
ada, and introducing them recreationally to 
the basic elements of track and field athletics, 
using the teachers’ enthusiasm and skill 
progression awards, Run Jump Throw got off 
to an excellent start in 1979. In its first three 
years, the program had been delivered to 
almost a quarter of a million children. 

“However,” remarked Keith Winter, 
“Although we felt we had a gem of an idea, 
and a very necessary ingredient in building a 
broad participation base for track and field 
athletics, by 1983 we were into administrative 
and financial difficulties. We had need for a 
fresh approach and a revitalization of the 





































































































































































































Canadian News 


program. It has now been redesigned excel- 
lently, and we are thrilled and delighted that 
Commodore Business Machines has recog- 
nized the scope and the possibilities, in decid- 
ing to support the new Run Jump Throw 
program through their very generous spon- 
sorship.” Winter added the thought that it 
was eminently feasible that a youngster learn- 
ing the basics through this program today 
could very likely proceed to be a Canadian 
Olympian of the future. “And if he or she got 
into the medals, they would have a lot to be 


thankful for to Commodore.” 
Since the CTFA/Commodore partnership 


was undertaken, no fewer than 663 schools 
have signed up to take part. This means that 
already this new sports/business relationship 
has reached out to more than 195,000 
schoolchildren across the country. “As has 
often been said, our children are our future,” 
stated Ken Irons, Acting General Manager of 
the CTFA. “One of the essential keys to 
future success and our goal of High Perfor- 
mance in athletics, is the degree to which we 
can develop our young people at the grass 
roots level, give them the basics, inculcate in 
them an affinity, an enthusiasm, and a devo- 
tion of energy to the sport of track and field. 
The best means whereby we can do this is 
through the Run Jump Throw program, and 
we are honoured and proud to welcome 
Commodore to the team.” a 
































































































































“Ready & Set” for the 1985 Run, 

Jump, Throw Program are Canadian 
Olympic Multiple Events athletes 

Dave Steen (decathlon) and 

Jill Ross-Giffen (heptathlon). 
Participating in this athletic development 
program are (left to right) Katie 

Riggs of Toronto (age 9), Marc Jackaran 
of Mississauga (age 11), and Timothy 
Sjogren of Toronto (age 11). 



























































World of 
Commodore Ill 
Show Planned 


Following two highly successful and well 
attended Shows, the WORLD OF COMMO- 
DORE IIL is taking place at the Toronto 
International Centre, December 5, 6, 7, & 8, 
1985. This is a Show which features Commo- 
dore computers and its related products. The 
WORLD OF COMMODORE LI and II 
attracted over 30,000 business people, deal- 
ers, teachers, students, and users. It is an 
excellent opportunity to come and talk to 
Commodore experts about a wide variety of 
subjects and purchase hardware, software 
and peripherals. 

Commodore is inviting user groups to 
participate in this exciting event by providing 


them with complimentary booth space. [] 
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Editorial 


It’s Your Magazine 


From time to time letters arrive, and phone 
calls come, from Commodore colleagues 
around the world about Commodore Interna- 
tional News. Most of you are very complimen- 
tary about the magazine and seem to find it of 
interest. This is pleasing and means that it is 
hopefully fulfilling part of its role as an inter- 
national corporate magazine. However, in 
one area we are perhaps falling down 
most of your communications are for one of 
two reasons. These are often “How can I get 
more copies (or future copies) of the maga- 
zine?” Here I would like to emphasize that 
the magazine is intended for ALL employees 
be you in the shipping bay in Hong Kong or a 
corporate executive suite in the USA. If you 
are not receiving a copy please ask your 
personnel manager, General Manager or 


Commodore 
International 
Limited Reports 
Fourth Quarter 
and Fiscal 1985 
Results 


Commodore International Limited today 
announced a net loss of $114 million for its 
fiscal year ended June 30, 1985, compared 
with net income of $144 million in the prior 
fiscal year. The loss for the fiscal fourth quar- 
ter was $124 million, compared with net 
income of $33 million in the same period a 
year ago. Revenues for the fiscal 1985 year 
and fourth quarter were $883 million and 
$132 million, respectively, compared with 
$1,267 million and $300 million in the similar 
prior year periods. 

In commenting on the results, Irving 
Gould, Commodore’s chairman, noted that 
the fourth quarter loss included an inventory 
write-down of approximately $63 million, and 
certain one-time charges against income of 
$14 million. In addition, earnings during the 
quarter were negatively impacted by special 
promotional allowances and lower sales. For 
the fiscal year, inventory write-downs and 
other one-time charges amounted to $101 
million. 
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Financial News 


supervisor about it. Upon request from each 
operating company we can arrange to ship 
bulk quantities to any Commodore location. 
Once at the local international operation the 
distribution to individual employees is up to 
the management of that company. In many 
cases they are additionally sent out to press, 
dealers, shareholders and other people inter- 
ested in the future of Commodore it’s 
up to you and each operating company to use 
the magazine as you feel appropriate. Inci- 
dentally Commodore International News is 
timed to come out four times a year and 
timing is usually determined by the release of 
our latest financial results. 

The other communication I usually get is 
“How can I get something into the maga- 
zine?” In this area I am always delighted to 
have submissions and will try to include them. 
It is especially nice to have articles from the 
non-marketing areas of the company such as 
the recent article on our West Chester pro- 
duction line. So please don’t be shy in com- 
ing forward. . . . it’s one way of letting top 


The company has received amendments to 
its revolving credit agreements and is contin- 
uing negotiations to reach a new long term 
agreement. However, until these new agree- 
ments are finalized the company’s long term 
bank debt and debentures have been reclassi- 
fied as current debt. For the 1985 fiscal year 
Commodore will receive a qualified opinion 
from its auditors. 























management know what you are doing. It’s 
also nice to get articles from the non-English 
speaking parts of our company and these are 
particularly appreciated. 

Finally on the content of Commodore 
International News it is intended to cover any 
area of genuine business interest to the com- 
pany purely social news of a local nature 
is therefore not generally included. Within 
this constraint comments, criticisms and 
suggestions will always be appreciated. So 
once again don’t be shy. Let me know your 
reactions and try to make this your own 
magazine. 

I hope you enjoy the latest issue. oO 


Kit Spencer 

Vice President 

Commodore Electronics LTD 
: Sassoon House 
PO Box N10256 

Nassau, Bahamas 








Mr. Gould also stated that Commodore has 
recently started shipping its new C128 and 
Amiga computers. The company will be in full 
retail distribution of these products, and will 
realize the benefits from its cost reduction 
program, during the second fiscal period 
ending December 31, 1985. The company 
therefore anticipates a profit in the December 
1985 quarter. f 
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14-Year-Old Paves Way to 
Electronic Bedroom! 


Mark Hickey, a 14-year-old schoolboy from 
the northern Sydney suburb of East Lind- 
field, has found a way to put his personal 
computer to work in the most personal room 
in the house—the bedroom. 


He has programmed his Commodore 64 to: 


e Lock and unlock the door to his bedroom; 

e Switch on the lights when it gets too dark 
and turn them off when it gets too bright; 
and 

e Turn a radio, a stereo and an air condi- 
tioner on and off. 


Mark’s bedroom is a converted garage 
adjoining the rear of his parents’ home. Entry 
to the room is gained by sliding a plastic card 
into a slot or by entering a Personal Identifi- 
cation Number (PIN) on a keypad. 

The system works much the same way as 
the automatic teller machines found outside 
banks and building societies. The only real 
difference between the device made by Mark 
and those used by financial institutions is the 
price tag. 

Mark scrounged most of the parts he 
needed (the keypad, for example, came from 
an old calculator). Alternatively, he buys the 
electronic components separately and assem- 
bles them himself. 


“Mum and Dad and my sister, Lisa, had no 
end of trouble getting into my room when I 
first installed the door-locking device,” says 
Mark. 

“They kept forgetting the PINs I allotted 
them. I got round the problem by giving them 
PINs they could remember easily—their year 
of birth.” 

In addition to providing access to Mark’s 
room, the Commodore 64 also records, for 
later review on a TV set-cum visual display 
unit (VDU), who went into the room at what 
time, and any messages they might have left. 

The automatic light switch works off a light 
sensor which feeds information to the Com- 
modore 64. 

Mark plans to install a heat sensor so that 
the computer can switch on the air condi- 
tioner automatically when the weather gets 
too hot or a heater when the temperature 
drops. 

“There are so many things I'd like to do,” 
says Mark. “But when you only get $2 a week 
pocket money, it’s a slow process.” 

Despite this restraint, Mark is well on the 
way to developing what is possibly the first 
electronic bedroom. 

Also connected to the Commodore 64 is a 
main control box. This device, made out of 


Australian News 


an old answering machine, contains two rows 
of switches. These control, for example, bed 
lights, heater, doorlock, main lights, stereo, 
radio, outside speaker, bathroom speaker, 
amplifier, computer, air conditioner and 
mains power. 





Mark Hickey in his automated, electronic bedroom. 


But perhaps the most novel switch of all is 
the one linked to an electric motor which 
unrolls a map of Sydney mounted on a roller 
blind and rolls it up again after use. 

The five items controlled by the 
computer—the door lock, main lights, stereo, 
radio and air conditioning—can also be oper- 
ated by pressing, a set number of times, a 
black button mounted on the control box. 


Mark also has installed an intercom which 
allows him to keep in touch with his parents 
in the main part of the house. To make sure 
calls for meals are not missed, the intercom is 
set up in such a way that transmission auto- 
matically cuts out any sound coming from 
either the radio or stereo. 


Mark, a Form 2 student at Knox Grammar 
School, Wahroonga, says he has been inter- 
ested in electronics since he was nine. How- 
ever, his parents, Grant and Sue Hickey, 
maintain that his interest goes back much 
further. They recall that, at the age of two, 
Mark suffered a 240-volt shock when he tried 
to connect a TV set to a cassette recorder. 

Mark’s work on his electronic bedroom 
appears to have made up for that unpropi- 
tious beginning. So much so that he would 
like to build and design computers when he 
leaves school. 


Life Support ona 
Commodore 64 Computer 


The lives of intensive care patients at Grif- 
fith Base Hospital in Australia are being 
safeguarded by $499 worth of micro 
computer—a Commodore 64—and a new 
piece of software. 


Called “Cardiac Arrest,” the programme 
makes huge cuts to the delay between the 
time an emergency happens and when the 
alarm is raised. 

It is the brainchild of former Hospital Engi- 
neer Charles O’Brien, now with St. Vincents 
Private Hospital, Sydney, who worked with 
programmer Peter Van Eeken of Wagga. 

A system of 17 television monitors linked to 
the C64 broadcasts alarm calls and locations 
with a series of different tones to alert the 
attention of staff. 

The whole process takes place in a remark- 
able four seconds from the time the staff 
member keys in the initial call or an individ- 
ual alarm triggers the alarm response to the 
time when the complete message flashes onto 
17 screens. 

But the four seconds will be reduced to 
only one half a second when Commodore 
completes its compiling of the program. 


“There’s quite a lot of difference there from 
the old Nurse Call system, which incidentally 
is still there and can be used if necessary as a 
fall back system,” explains O’Brien. 

Nurse Call, a system of individual call but- 
tons and lights outside ward entrances com- 
bined with a central control panel, allows 
quite a margin for error and delay, which 
could end up costing lives. 

According to O’Brien, that delay is quite 
avoidable, an the cost relatively small. 

He estimates, for example, that equipping 
the average 26 bed ward at Royal Prince 
Alfred Hospital with his “Cardiac Arrest” 
program and two monitors linked to a Com- 
modore 64 would cost about $1000. Nurse 
Call would cost about five times that. 


Calvary Hospital in Canberra is already 
convinced, and has bought the system. Dem- 
onstrations and discussions are underway 
with St. Vincents Private and Royal Prince 
Alfred, and O’Brien believes international 
hospitals will also be interested in the time 
saving-life saving program. 

“None of the international hospitals cur- 
rently has such a system, as far as I’m aware,” 
he explains. 


Other benefits of “Cardiac Arrest” are that 
it can be used as a general message system if 
required and can monitor other automatic 
functions like fire, burglar or boiler room 
alarms, all much more speedily than standard 
practices. 

The system can be operated by the com- 
plete computer notice, and Griffith Hospital’s 
training of staff using written instruction 
handbooks has shown no bugs in the 
system. O 





Commodore International 15 


Publication News 











More Good 
Reviews For 
Commodore 128 


The recently introduced Commodore 128 
computer has continued to receive excellent 
reviews in addition to those first ones 
included in the last edition of Commodore 
International News. Here are a selection of 
some further press comments from the UK 
and USA. We look forward to these favoura- 
ble reviews being turned into sales in the 
forthcoming Christmas selling season. 


The Commodore 128 Personal 
Computer System: 

Commdore 128, Mouse, 

1902 Monitor, 1571 Disk Drive. 





Commodore 128—Extracts from Published Reviews 





















































he Guide June 1985 ersonal Computing 


“Meet the Commodore 128 PC, offering July 1985 
perhaps more computer than the average “The company (Commodore) has gone to 
person may ever need and for much less than great lengths to produce a new, ‘state of the 
most of us paid for our original 64! art’ look while preserving compatibility with 
“Offering 3 versatile and powerful 64 software and hardware: a smart move 
machines in one sleek attractive plastic hous- since it provides the 128 with an instant base 
ing, the 128 PC is already the most heavily of thousands of software packages.” 
support machine on the market, and it has “The 128 appears to offer something for 
not even begun shipping to retailers yet. everyone.” 
“The Commodore 128 PC will prove to be . . 
A sample of the graphic capabilities of the major release of the year! Family Computin 
the Commodore 128. “Everything about the 128 PC shows the “The C 128 is without doubt the best com- 
care and thought that went into the design.” puter Commodore has introduced to date.” 
On graphics: “Creating programs with 
sprites, ....isa breeze on the C 128.” LJ 











































































Your Computer June 198 Your Commodore June 1985 


“Commodore deserves applause from all “Whilst this is only a preview of the C 128, I 
quarters of the industry for at last establishing do think it is fair to say that Commodore 
compatibility within their range, yet produc- _ seems to have got it right this time. 











ing a really exciting new machine. “Additionally, the new developments within 
“Tt is also capable of running CP/M and the 128 mode are attractive enough to ensure 

well warrants the description of both home that this machine has a lot to offer the user.” 

and small business computers.” On graphics: “The Commodore 128 does 


Discussing the keyboard, ‘Your Computer’ _ have excellent graphics capabilities. It can 
describes it as “a slim line beige console that _—_display 16 colours in 8 levels of luminescence, 
any style-conscious businessman should be each in 5 different graphic modes; it has 8 
pleased to have on his desk. A full size type- _ sprites.” 
writer style keyboard has 92 keys, that travel 
and locate well.” opular Computing Weekly 


On BASIC: “Critics of earlier Commodore 
Commodore User May 1985 _pasics will find version 7.0 a pleasant sur- 
prise, with many friendly functions to replace 
the vast number of Peeks, Pokes and Sys 
commands required to achieve much on the 
CBM 64.” O 






























































“_, the machine should appeal to a wide 
range of people, probably the widest range so 
far for a computer.” 
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